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Letter  to the Members    
 

It’s a new quarter and things here at NPGD are booming! So many new programs and 
savings opportunities they will make your head spin! Office Basics is our chart topper for vendors 
– their prices for office supplies, furniture, educational materials, and janitorial necessities have 
the competition beat. Whether you are placing an order or requesting assistance consolidating 
your POs, their friendly staff makes “business as usual”  a real pleasure. With more than just 
office supplies on their inventory lists, they really are a one-stop shopping solution for your 
organization’s basics. Wachovia has also joined with NPGD to offer special banking services and 
savings to our member organizations. Besides saving a bundle through the Office Supply 
Program and our new Banking Program, many of our nonprofits are utilizing the Energy Savings 
and Office Equipment Programs for additional assistance with their budgets. Take time to review 
the Program Update section of the newsletter and the website for more details on the latest 
savings opportunities. 
 

In addition to a growing roster of programs, membership in NPGD has never been greater! 
We currently have 946 members, encompassing all areas of the nonprofit sector. Our newest 
members include a majority of public schools throughout the state – welcome aboard! Nemours is 
particularly excited about our latest public school additions, because schools are big supporters of 
their new Campaign to Make Delaware’s Kids the Healthiest in the Nation. In the last issue, 
we talked about the growing success of their 5-2-1-Almost None Program to fight childhood 
obesity. In this edition, Nemours explains the second part of their multi-year plan to encourage 
health promotion and change in the places where children live, learn, and play (see Nemours 
News).  
 

It’s a great feeling to know that our mission is being accomplished and more nonprofits 
are now able to stretch their funding and acquire the goods and services they so desperately need. 
We are constantly working to acquire new vendors and even better savings, so let us know how 
we can help! 

 
 

NPGD Gazette Staff  
Editor-In-Chief, Jerry Hunter          Editorial Director, Rachel Murphy          Creative Director, Brenda Nieves   

 



Spotlight on the Members: Homeward Bound 
 
As the first agency to participate in the Nonprofit Purchasing Group 
of Delaware (NPGD) program, Homeward Bound showed faith in 
our  mission. To show our  appreciation, we decided to highlight their  
successful history and mission within the community.  
 
Homeward Bound, originally the Newark Housing Ministry, Inc., began 
in 1984 to help respond to the community’s need for emergency shelter 
for the homeless. To avoid confusion and also become identified as 
nonsectarian, the name was changed in 1990 to Homeward Bound. 
Originally, the program’s funding was used to place homeless families 
and individuals in motels for week-long stays. Although this helped in the 
short-term, the underlying causes of homelessness were never addressed. 
 
The founders’  vision evolved into a 60-day 
transitional program with the purchase of the 
Emmaus House in 1985. They could now address 
the root causes of homelessness by providing 
counseling, training, and guidance while also 
providing food, shelter, and encouragement. 
  
As the community’s homeless needs grew, space  
at the Emmaus House diminished - until plans for  
an expansion became reality. After much time, work,  
and fundraising, a beautifully expanded Emmaus  
House opened its doors in 2004. This increased the  
agency’s capacity from four families at a time to eight  
families, with additional space for offices, classrooms, and meeting 
rooms. The abundance of space also made it possible to change the 
transitional program from 60-days to eight months, thereby increasing the 
program’s overall success rate.  
 
NPGD sat down with one of Homeward Bound’s Executive Directors, 
Nancy Berry, to learn more about the agency’s programs, future 
plans, cur rent needs, and the impact NPGD has had on their  mission.  
 
With a background in nonprofit accounting, Nancy first joined 
Homeward Bound as a volunteer. Due to her dedication and expertise in 
finance, she quickly became a full-time employee and then moved on to 
become Business Manager. In 1995, Nancy Berry and Mary Ellen Green 
became Co-Executive Directors. Mary Ellen started as a case manager at 
Emmaus House because of her many years of experience with shelters. 
She then moved on to become Program Manager. Mary Ellen handles the 
numerous programs while Nancy “crunches”  the numbers to keep the 
budget on target, however, they both take an active role in supporting the 
families they are trying to assist. 
 
So how does Homeward Bound help the countless families in need of 
shelter? In the normal course of events, a family will call in need of 
emergency housing. An appointment is made so that the family can 
complete an application, review the rules governing the Emmaus House, 
and speak with a case manager. In this way, it is possible to get a good 
feel for the family’s situation and whether or not they will be a good fit 
for the program(s). The case manager follows up by checking the 
family’s references, including background, possible arrests, and the 
sexual predator database. It is vital that each family and its children fit 
cohesively with the other families within the house. A decision is then 
made among the eligible candidates based on space and even more 
importantly, on their ability to transition into independent living.  
 
 
 
 

 
Once the family is selected and notified, drug tests are 
administered and the house rules are reviewed again in detail. 
Families always begin with the 30-Day Emergency Program and 
then apply for the Transitional Housing which lasts eight 
months. In order to be selected for this program, parents must 
show that they are working and saving. In addition to finding 
work and setting aside savings, all parents are required to attend 
Parenting Classes. Other classes and support groups are also 
essential, based on each family’s background or emotional 
needs, in order to successfully complete this program. 

 
Last year, approximately 145 people were given emergency 

housing through Emmaus House and 14 
families obtained permanent housing through 
the programs. On average, eight to ten 
families participate in the Transitional 
Program each year. 

 
What does the future hold for  Emmaus 
House? What does Homeward Bound still 
need in terms of resources? “We’re very 
happy with the status quo for now. Since the 
additions, we have doubled the number of 
families we can assist. The main focus for the 
future will be more programs, support groups, 
and training workshops.”   

 
However, at Homeward Bound, as with other nonprofits, 
donations are continually needed. Nonperishable items and paper 
products are always welcome. Furniture and new or used 
bedding donations are also accepted in order to help transitional 
families set-up housekeeping after successfully completing the 
program. In addition, volunteers, particularly those with 
specialized skills, are another desired resource to support their 
training programs and workshops. 

 
What is NPGD’s role? Homeward Bound is currently utilizing 
NPGD’s Office Supply program with Office Basics. When asked 
how she liked the program and its discounts, Nancy replied, “ I t’ s 
wonderful!  You’ve helped us save a lot of money and that’s 
always a boon!”  They are also looking at the Office Equipment 
Program with Ricoh America (formerly Lanier) for future 
purchases and savings. The next program they would love to see 
on the NPGD site is a wholesale food supplier who delivers. 
“ With our type of organization, groceries are a large part of the 
budget, to have a distributor deliver our food orders every week 
at wholesale prices would be great,”  declared Nancy.  
 
Don’ t worry Nancy, more programs and vendors are on the way 
to help you and other members save time and money, leaving you 
free to pursue your agency’s admirable goals! 
 
 
 
 
 
 
 
 
 
 
 

Executive Director, Nancy Berry 



 

Nemours News  
Nemours Health and Prevention Services is dedicated to helping Delaware©s children grow up healthy. Alarmingly, nearly 40% of the state©s 
kids are either overweight or obese. Nemours wants to help reverse this trend by encouraging changes in policies, environments and 
behaviors that will lead us to a healthier state. One way to do it is by adopting the 5-2-1-Almost None lifestyle:  Eating at least five servings 
of fruits and vegetables daily; keeping "screen time" to no more than two hours a day; being physically active for at least one hour each day; 
and limiting consumption of sugary drinks like soda to almost none - no more than two per week.  

Glued to the TV or  computer  screen? Try these ideas for  lur ing kids (and yourself?) away from screens: 
Top Ten Summer Alternatives to “ Screen Time”  

With a little effort and creativity, kids will be too busy to miss those TV and computer screens. 
 

10 Jump rope, have a catch, play badminton or  Fr isbee – even young children can catch on to and master these fun favorites. 
9 Summer reading programs – often available through your local library – because their imaginations need a workout, too! 
8 A picnic in the park – or in your backyard. Spread a blanket and pack a lunch loaded with summer’s bounty of fruits and 

vegetables. 
7 Nature walks – kids love to spot tiny insects, colorful butterflies, darting birds and bunnies. Take a butterfly net, catch (for a 

closer look) and release. 
6 Canoeing or  tubing – meander down a lazy river for a pleasant afternoon. 
5 Do crosswords, sudoku, j igsaw puzzles – finding the solution (with a little help) is just so satisfying! 
4 Dance par ty – put on some pajamas and peppy tunes, twist and twirl the night away! 
3 Go fishin’  – even if you don’ t live near a genuine fishing hole, there are often stocked ponds at local and state parks and the thrill 

of catching a fish never gets old. 
2 Family bicycling – more and more, communities are installing sidewalks and bike paths so families can cycle and scooter safely. 

Check out www.DelawareGreenways.org. 
1 Water ! From sprinklers to water balloons, pools to the beach, kids are rarely more content than when they’re making a splash.  

Program Updates 
 

Office Supplies: Office Basics  
Specializing in office supplies, office furniture, janitor ial 
necessities, educational mater ials, and office paper , Office Basics 
offers 25 years of outstanding customer  service and competitive 
pr icing.  Headquartered in Boothwyn, PA, with additional locations in 
Allentown and Lancaster, Office Basics services the needs of 
organizations and businesses throughout DE, PA, NJ, and MD, while 
also shipping nationwide through a coast-to-coast network. Office 
Basics offers all NPGD members a 1% rebate on their  total 
purchase beginning Apr il 1, 2007. Visit the NPGD website and look 
under “Office Supplies”  on the “Program Info”  tab for more 
information. Review Office Basic’s sample NPGD pricing. Download 
their credit application, fill it out, and fax it to Office Basics to receive 
the entire NPGD offering – there are many more items available then 
currently listed!  
 
Office Equipment: Lanier   
Savings to 45% on wor ld class Ricoh Copy-Pr int-Fax-Scan 
multifunction devices. Delaware based Lanier , now part of Ricoh 
Amer icas Corporation, offers NPGD members substantial discounts 
on all Ricoh hardware, software, and network services for document 
management. FREE Docutivity Analysis per formed to achieve cost 
reductions and improve efficiency in your  workplace. Visit the 
NPGD website and look under “Office Equipment”  on the “Program 
Info”  tab for more product information, Representative information, 
and to schedule a Docutivity Analysis. 

 
Banking: Wachovia Bank  
Offer ing a 25% discount for  NPGD members off of  
Wachovia standard pr icing, excluding any applicable hardware, 
software, programming, and lockbox fees, Wachovia delivers 
exceptional service devoted to the specialized needs of the 
nonprofit segment. They are ready to understand your current  
 
 
 

 

banking structure and make appropriate recommendations on 
accounts receivables and payables services, information reporting, 
investments, and a complete suite of complementary solutions. 
Visit the NPGD website and look under “Banking”  on the 
“Program Info”  tab for more information on their unique 
specialists and services. 
 
Travel: Pr iceline   
Organizations have saved hundreds on their  travel budgets 
using Pr iceline’s amazing programs, to include: Name Your  
Own Pr ice, Pr iceBreakers, Buy a Package and Save, Shop and 
Compare, and their  “ more Ways to Save”  Tr ip Tips. Visit the 
NPGD Website and look under “Travel”  on the “Program Info”  tab 
for more information about Priceline’s wonderful deals.  
 
Legal: The Flowers Counsel Group   
The Flowers Counsel Group offers business and transactional 
legal solutions to corporations, institutes of higher  education, 
non-profit organizations, and government agencies. Visit the 
NPGD website and look under “Legal”  on the “Program Info”  tab 
to learn more about their wide range of exceptional services. 
(Qualified NPGD members are eligible to receive three hours of 
pro-bono service for each year of membership).  

 
Energy: APPI  
As an NPGD Member, Affiliated Power Purchaser International 
(APPI), one of the nation’s top independent energy consultants, 
will analyze your utility bills at no cost to you and determine 
savings solutions for your organization. Your  savings could be 
10-25% star ting now! Visit the NPGD website and look under 
“Energy”  on the “Program Info”  tab to learn more. 

  

 

 

 I f you are a member and would like to consider  becoming a vendor , 
please contact our  Member Services Specialist at 302-573-3729. 
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Keeping you informed 

Suppor t NPGD’s Online Website Sponsorship Initiative! 
 

Many thanks to the following sponsors for  their  
generous support… 

 
Allied Barton Security Services 
Jesse Ball DuPont Foundation 

Nemours Health and Prevention Services 
Office Basics 

United Way of Delaware 

·  Capture the attention of nonprofit organizations 
within the TriState area. 

·  Choose the best sponsorship level for your budget. 
·  Take advantage of this tax-saving opportunity, 

while supporting the nonprofit community! 

 
Online Website Sponsorships Include: 

Quarter             $  500 
Semi-Annual $  900 
Annual             $1600 

 
               Banner  Sponsorship Specifications 

180 (W) x 120 (H) pixels 
GIF or JPG files 

Max File Size – 20k 
Max 100 Characters 

Office Basics / NCCC  
Event Announcement 

 
* *Upcoming Event and You’ re Invited**  

New Castle County Chamber  Mixer  Hosted By Office Basics 
 
Attention NPGD Members – Office Basics invites you to come 
visit their  facility dur ing the New Castle County Chamber 
Mixer  they are hosting on Tuesday, September 11th, 2007 
between 5:30 and 7:30 pm. Food, libations, and giveaways will 
be included!  
 
Directions: Office Basics is 15 minutes from the Delaware 
border . Take 202 North to RT 1 North. Take RT 1 North to 322 
East, turn left into the Naamans Creek Industrial Center, ( before 
you get to Super Fresh and Chi Lanes ). Office Basics is located at 
22 Creek Parkway which is the 2nd street on the right. Please feel 
free to call for further directions 1-800-541-5855. 
 
RSVP: To make sure there is enough for everyone, please assist 
us by confirming your attendance with Pam Thom at 
Pthom@officebasics.com no later than September 4th, 2007. 
 

We look forward to seeing you there!   
Katherine Leighton, Office Basics 

 

Membership Demographic s 
 
 
 
 
 
 
 
 
 
 
 
 
 

Community  
Organized efforts by a community or private agency 
(agencies) to improve the circumstances of the community. 

Religious / 
Faith Based 

Organization that provides religious knowledge to individuals 
& the community. 

Pr imary Care  
Organization that provides mental & physical well-being for 
individuals. 

Childcare 
Organizations that provides daycare and educational services 
to infants and pre-school children 

Schools 
Organizations that provide knowledge through learning 
(Excludes preschool, kindergarten, and post-secondary). 

Other  
Organizations that do not qualify as community, faith based, 
primary care, childcare, or schools, based on criteria. 

Communications 
“ Two-Way Communication is Crucial”  

 
In recent weeks, you may have received a call from our offices at United 
Way of Delaware asking for an appointment. Jerry Hunter, CFO of 
United Way and Director of NPGD, is visiting as many member 
agencies as possible in order to discuss the latest programs and savings. 
Jerry is also visiting to obtain feedback on each agency’s current needs, 
wishes, or recommendations. If you have not heard from us yet, give our 
Member Services Specialist a call. If you have not taken advantage of 
our many savings programs, review the website and let us know if you 
have questions. If there is a particular type of vendor that you would like 
to see on our website – email us and tell us what you need.   
 
At NPGD, our mission is to increase the capacity and purchasing power 
of nonprofit member organizations. We are always searching for top of 
the line goods and services at the best possible prices for nonprofits. 
However, we need your feedback. Without your input, participation, and 
recommendations, our great programs and savings cannot have the 
anticipated impact in our community, nor can we effectively implement 
our “Power of One”  purchasing initiative. Please help us continue to 
help you in meeting your  mission…we look forward to hear ing from 
you! 
 
(Our Member Services Specialist can be reached at (302) 573-3729 or 
bnieves@uwde.org) 
 


